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Antonio Argandoiia

"Fostering values in organizations"”, Journal of
Business Ethics, Vol. 45 (issues: 1-2), June
2003, pages 15-28.

Abstract: Today, values hold a prominent place
both in business ethics and in organization
theory. However, there persists considerable
confusion about what these values are and what
role they play in these theories and, therefore,
how they can be developed both within the
individual and within the organization.
Therefore, this paper seeks to define a
conception of values based on a theory of
human action that can provide a basis for an
organization theory, and to propose a series of
ideas about how personal and organizational
values can be fostered.

Esteban Garcia-Canal - Ana Valdés -
Africa Arifio

"Effectiveness of dyadic and multi-party joint
ventures”, Organization Studies, Vol. 24, No 5,
June 2003, pages 743-770.

Abstract: Using data from 80 joint venture (JV)
experiences, this paper compares the influence
on JV effectiveness of two alternative means of
management: relational investments and formal
control. The results show that adoption of one
or other of these means is contingent upon
the number of partners: while relational
investments  significantly  influence the
effectiveness of dyadic JVs, formal controls are
pivotal in the case of multi-party JVs.

Manel Baucells - Rakesh K. Sarin
"Group Decisions with Multiple Criteria”,
Management Science, Vol. 49, No 8, August
2003, pages 1105-1118.

Abstract: The authors consider a decision
problem where a group of individuals evaluates
multi-attribute alternatives. They explore the
minimal required agreements that are sufficient
to specify the group utility function. A surprising
result is that, under some conditions, a bilateral
agreement among pairs of individuals on a
single attribute is sufficient to derive the multi-
attribute group utility. The bilateral agreement
between a pair of individuals could be on the
weight of an attribute, on an attribute
evaluation function, or on willingness to pay.
The authors focus on the case in which each
individual's utility function is additive. They
show that the group utility can be represented
as the weighted sum of group attribute weights
and, more remarkably, of attribute evaluation
functions. These group are in turn weighted
sums of individual attribute evaluation
functions.

Manel Baucells - Steven A. Lippman
“Legal hold-up in cotenancy”, Topics in
Economic Analysis & Policy, Vol. 3, No 1,
pages 1-31.

Abstract: The authors’ analysis in (Baucells and
Lippman [2001]) of the problem of legal hold-
up in co-ownership, in which legal partition is
the only remedy to force a sale, proceeded as if
a sale of the asset could be effected at any time
at a fixed price if the cotenants agree. In this
article they utilize the more realistic assumption
that potential buyers appear intermittently (in
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accord with a Poisson process and that the price offered is drawn
from a specified distribution).

In applying the Nash bargaining solution, they select the
disagreement point in accord either with Nash’s methodology of
rational threats or with reservation values. While neither
methodology for selecting the disagreement point produces a
credible threat when the agents incur legal costs, the authors
argue that the rational threats approach produces more
reasonable answers. Their main analysis considers the impact of a
Poisson arrival of offers and an exponential time to court upon the
optimal bargaining strategies of the cotenants.

Ramon Casadesus-Masanell

"Probabilistic representation of complexity”, Journal of Economic
Theory, Vol. 111 (1), No 1, June 2003, pages 49-87, co-authors
Nabil Al-Najjar and Emre Ozdenoren.

Abstract: The authors study individuals’ behavior in an
environment that is deterministic, but too complex to permit
tractable deterministic representation. Under mild conditions,
behavior is represented by a unique probabilistic model in which the
agent’s inability to think through all contingencies of the problem
translates into uncertainty about random states. The authors
interpret this probabilistic model as embodying all patterns the
agent perceives in his environment, yet allowing for the possibility
that there may be important details he had missed. The implied
behavior is rational in the traditional sense, yet consistent with an
agent who believes his environment is too complex to warrant
precise planning, foregoes finely detailed contingent rules in favor
of vaguer plans, and expresses a preference for flexibility.

Domeénec Melé

Guest co-editor of Volume 45 (issues: 1-2), June 2003, of the
Journal of Business Ethics, which contains a selection of papers
presented at the conference “Sustaining humanity: Beyond
humanism”, held in Brussels in August 2002 under the auspices
of the European Parliament. In it he publishes "Sustaining
humanity beyond humanism: Editorial Introduction”, co-
authored by E. Cludts (Belgium) and A. Kleinfeld (Germany), and
the article:

"Organizational humanizing cultures: Do they generate social
capital?”, pages 3-14.

Abstract: An organizational culture can be described as an
“Organizational Humanizing Culture” if it has the following
features: 1) recognition of the person in his or her dignity, rights,
unigueness, sociability and capacity for personal growth; 2) respect
for persons and their human rights; 3) care and service for the
persons around one, and 4) management oriented towards
the common good rather than particular interests. Current
findings and generalized experience suggest that an organizational
culture with these features tends to bring about trust and
sociability, which are basic building blocks of social capital (a sort

of asset embedded in the relationships of individuals,

communities, networks or societies).

Sandra Sieber - Josep Valor

“Market bundling strategies in the horizontal portal industry”,
International Journal of Electronic Commerce, Vol. 7, No 4,
Summer 2003, pages 37-54.

Abstract: The Internet offers opportunities for incremental
efficiency gains as well as complete industry redefinition, but the
marketplace has been slow to realize opportunities because of
problems with value appropriation. This paper focuses on
horizontal portals, a business activity that has emerged thanks to
the Internet. It shows how different approaches to strategic
industry analysis fail to provide a comprehensive view of industries
in the information value system. As different markets become
intertwined, strategic market bundling appears to be a superior
strategy, and overall value appropriation opportunities have to be
analyzed from this broader perspective.

Books

M2 Nuria Chinchilla - Steven Poelmans - Consuelo Leon -
Sonsoles Gallo

“Dues professions i una familia”, Generalitat de Catalunya,
Departament de Benestar Social, 2003, 157 pages.

Abstract: Analiza la problematica de las parejas de doble ingreso
en Catalufa aportando sugerencias para sus resolucion a distintos
niveles: individual, politico, legal y empresarial. El modo de vivir el
conflicto es distinto entre hombres y mujeres, ellos sienten una
mayor invasion del trabajo hacia la familia, y ellas, al revés: de la
familia al trabajo. En cuanto a las causas del conflicto, la mas
importante —sin restar trascendencia a las politicas de empresa y
desde los Estados— es la ausencia de una estrategia personal de
conciliacion adecuada.

Contributions to books

Antonio Argandoiia
“Political party funding and business corruption”, in the book
“Standards and audits for ethics management systems. The
European perspective”, edited by Josef Wieland, Springer, Berlin,
2003, pages 163-190.

Abstract: The funding of political parties raises interesting
economic, political, social and ethical problems. This paper seeks
to address these problems with the intention of contributing to
the general debate, but, above all, of understanding the issue from
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the company’s viewpoint, since companies are directly implicated
in political party finance, as donors, as supposed beneficiaries
of political activity, or as the sufferers of the consequences of
illegal party funding. The analysis is focused in economic, political
and, above all, ethical terms, first on a general level and then from
the company’s viewpoint.

M= Nuria Chinchilla

“La conciliacion de la vida laboral y familiar en la empresa”, en
el libro “Familia y Trabajo", editado por Adroher Biosca, Salomé
et al., Instituto Universitario de la Familia, pages 133-138.

Abstract: La incorporacién masiva de la mujer al mundo laboral y,
por consiguiente, la doble condicién que deben asumir ambos
cédnyuges como padres y profesionales, ha generado una nueva
realidad social y laboral. En el &mbito laboral, los conflictos entre
trabajo y familia pueden traducirse en problemas como la rotacion
(el 19% de las empresas en el estudio IFREI indica que éste es un
problema), dificultad de trasladar empleados a otras ciudades
(10%), contratar empleados clave (17%), empleados que se
niegan a viajar (7%), absentismo (21%), y estrés (14%).

Como respuesta a esta realidad, y segun la segunda edicion del
estudio IFREI (IESE-Family Responsible Employer Index), solamente
un 7% de las empresas espafiolas con mas de 100 empleados
tienen un programa de politicas familiarmente responsables
disenado e implantado. Si consideramos a empresas que en estos
momentos estan poniendo en marcha o estan estudiando la
posibilidad de implantar un programa para armonizar trabajo y
familia, la cifra se elevaria hasta el 19%.

Domeénec Melé

"Developing a comporate values statement. A case study”, in the
book “Standards and audits for ethics management systems.
The European perspective”, edited by Josef Wieland, Springer,
Berlin, 2003, pages 191-202.

Abstract: This paper proposes a conceptual framework for
developing a Corporate Values Statement and presents the case of
a medium-sized Spanish company whose CEO decided to formulate
and implement a set of corporate values. The case describes the
situation of the company prior to this decision and the reasons for
introducing the values statement. It then describes the process
whereby the statement was drafted and the values that were
chosen. Lastly, it explains how the corporate values were promoted
and developed.

Gary A. Lewis - Lluis G. Renart - Francesc Parés

“Chupa Chups Vending: Choose your flavor" (M-1145), in the
book “International Marketing", 6th edition, edited by Michael R.
Czinkota and Ilkka A. Ronkainen (Georgetown University),
Thomson South-Western, 2003, pages 627-633.

Abstract: At the end of 2001, Andrew Lewis must decide whether
to accept a job as head of international marketing for a large

alcoholic drinks company or take up an alternative offer to work
on a freelance basis as a commercial agent selling a new vending
machine worldwide. The machine has been developed by Discapa,
S.A. following guidelines laid down by Chupa Chups, S.A. It is a
completely new type of machine for selling Chupa Chups lollipops.
To make the decision Andrew must evaluate the potential of the
project, using a set of criteria.

Working Papers

NOTE: Working papers may be consulted on the Internet at
http://wwwfm.iese.edu/research/rp.html

No 510 - July, 2003
Jordi Gual - Francesc Trillas
TELECOMMUNICATIONS POLICIES: DETERMINANTS AND IMPACT

Abstract: This paper presents new data, in the form of four
indices, on liberalization policies and the independence of
regulators for a cross-section of countries. These indices are
combined with a comprehensive set of performance, institutional
and political data to analyze both the determinants and the impact
of telecommunications policies. The authors find that liberalization
policies are negatively associated with the degree to which
countries have an interventionist tradition, but not with the
partisan ideology of reforming countries per se. They also find that
countries where the institutional endowment constrains less the
behavior of the executive bodies, and countries with a stronger
incumbent, are more prone to create truly independent regulatory
agencies. There is weak evidence that the creation of independent
regulatory agencies has a positive effect on network penetration
when the endogeneity of regulatory independence is taken into
account.

No 511 - July, 2003

Pablo Fernandez

HOW TO VALUE A SEASONAL COMPANY BY DISCOUNTING CASH
FLOWS

Abstract:  The correct way of valuing seasonal companies by cash
flow discounting is to use monthly data. It is possible to use annual
data, but it requires some adjustments. In this paper the author
shows that when using annual data in the context of the adjusted
present value (APV), the calculations of the value of the unlevered
equity (Vu) and the value of the tax shields (VTS) must be adjusted.
However, the debt that has to be substracted to calculate the
equity value does not need to be adjusted. The author derives
the adjustments to be made. The errors due to using annual data
without making the adjustments are big. Adjusting the
calculations only by using average debt and average working
capital requirements does not provide a good approximation.
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When the inventories are a liquid commodity such as grain or
seeds, it is not correct to consider all of them as working capital
requirements. Excess inventories financed with debt are equivalent
to a set of futures contracts. The author shows that not
considering them as such leads to an undervaluation of the
company.

This paper values a company in which the seasonality is due to the
purchases of raw materials: the company buys and pays for all raw
materials in the month of December. It is shown that the equity
value calculated using annual data without making the
adjustments understates the true value by 45% if the valuation is
done at the end of December, and overstates the true value by
38% if the valuation is done at the end of November. The error
due to adjusting only by using average debt and average working
capital requirements ranges from —17.9% to 8.5%.

No 512 - July, 2003

Ercilia Garcia Alvarez - Jordi Lopez Sintas

COHERENCE BETWEEN VALUES AND SUCCESSOR SOCIALIZATION:
FACILITATING FAMILY BUSINESS CONTINUITY

Abstract: The problem of CEO succession is critically important yet
unique and distinct from that of turnover at other levels. Research
in management agrees with the findings in family business
research regarding the preference for an insider as successor, more
specifically a family insider. Successful family business continuity
requires raising potential successors who will add value to the firm
by seeking new opportunities and fostering entrepreneurship.
Parties external to the firm are likely to view succession as a signal
about the institution’s future; this makes CEO succession a critical
event for virtually every organization. In this paper the authors
outline a model that presents the different coherent options for
value transmission and successor socialization that facilitate family
business continuity from first to second generation. The findings
are grounded in combined qualitative and quantitative techniques
applied to an extensive research project involving in-depth cross-
case analysis. Based on the results, the authors identify issues that
families and practitioners should take into account to maintain
consistency during the succession process. Professionals can assist
families in preparing for continuity by: 1) identifying family
value systems; 2) analyzing the variables at play in the family-
business system, and 3) proposing a coherent option of continuity
that both family and business can pursue. The model presented in
this paper is intended to help families and practitioners follow this
path by pointing out coherent combinations of values and family
business characteristics and different successor socialization
processes.

No 513 - August, 2003

Johanna Mair

OPENING THE BLACK BOX: APPLYING A PEOPLE PERSPECTIVE TO
EXAMINE THE ORIGINS OF UNIT PERFORMANCE

Abstract: This paper sets out to identify the origins of
performance differences between units within the same

organizational and industry context. Building on and reconciling
diverse research streams, it empirically tests the effect of strategic,
individual and context factors on profit growth. The study
complements traditional research in strategy by advancing a
"people-oriented perspective”. More in particular, it centers on
middle managers and emphasizes the importance of their actions
aligned with strategy, their demographic characteristics, and their
immediate competitive environment in stimulating performance.
Data on 119 managers and units of a European financial services
firm suggest that how managers enact strategy, who they are, and
where they are significantly affect the performance of their units.

No 514 - August, 2003

Pablo Fernandez

SHAREHOLDER VALUE CREATORS AND SHAREHOLDER VALUE
DESTROYERS IN EUROPE. YEAR 2002

Abstract: 2002 was a bad year for the shareholders of the
companies in the Euro Stoxx 50: the shareholder value destruction
of the companies in the Euro Stoxx 50 was 958,968 million euros.
In 2002 only Eni created value (3,374 million euros). The remaining
49 companies destroyed value and had negative returns. Alcatel
had the lowest shareholder return in 2002 (-77.9%).

Shareholder value destruction in the 3-year period 2000-2002
was 1.9 trillion euros. The market value of the 50 companies was
1.42 trillion euros in 2002, and 2.24 trillion euros in 2001, and
2.75 trillion euros in 2001.

The author also calculates the created shareholder value of the
50 companies during the six-year period 1997-2002. Nokia was
the top shareholder value creator and Allianz the top shareholder
value destroyer during the six-year period.

A very weak relationship is found between return and size.

A portfolio long in the companies that entered the index and short
in the companies that abandoned the index had on average a
10% return in the 16 days prior to the index recomposition and
a —6% return in the 12 days after the index recomposition.

In 2002, the Euro Stoxx 50 was much more volatile than the
S&P 500 or the Dow Jones.

No 515 - August, 2003

Pablo Fernandez

75 COMMON AND UNCOMMON ERRORS
VALUATION

IN COMPANY

Abstract: This paper contains a collection and a classification of
75 errors seen in company valuations performed by financial
analysts, investment banks and financial consultants. The author
had access to most of the valuations that are referred to in this
paper when consulting in purchases, sales and mergers of
companies, and in arbitrage processes. Some valuations are from
public reports by financial analysts.

The errors are classified in six main categories: 1) errors in the
discount rate calculation and about the riskiness of the company;
2) errors when calculating or forecasting the expected cash flows;
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3) errors in the calculation of the residual value; 4) inconsistencies
and conceptual errors; 5) errors when interpreting the valuation,
and 6) organizational errors.

No 516 - August, 2003
Julian Villanueva - Shijin Yoo - Dominique M. Hanssens
THE IMPACT OF ACQUISITION CHANNELS ON CUSTOMER EQUITY

Abstract: Customer equity (CE henceforth) is a powerful new
paradigm to evaluate the firm’s value and to optimally allocate
marketing resources. This paper is focused on the relationship
between customer acquisition and CE. The authors attempt to
answer the following four questions: 1) how should customer
acquisition channels be categorized to make them meaningful to
managers and academics?; 2) how do we measure the effects of
different acquisition channels on the firm’s performance?; 3) how
do we disentangle short-run effect and long-run effects?, and
4) how should the manager allocate a limited budget among the
acquisition channels so as to maximize customer equity?

The authors first propose a way of categorizing customer
acquisition channels according to their level of contact and
intrusiveness. A vector-autoregressive (VAR) model is used to
examine the dynamics of acquisition channels and the firm’s
performance, and an empirical illustration on a surviving Internet
company is provided. The results show that each cohort (i.e.,
customers from different acquisition channels) has different short-
run and long-run effects on the firm's performance by the
subsequent login and purchasing behavior.

Building on previous research on optimal resource allocation, the
authors develop a Marketing Decision Support System (MDSS) to
help managers allocate the acquisition budget among different
channels with the objective of maximizing customer equity. The
consequences of naively maximizing the short-term profit and not
accounting for differences in the margin contribution of different
cohorts are illustrated.

Other publications

Miguel A. Gallo
"Preservando el espiritu emprendedor en la empresa familia”,
Iniciativa Emprendedora, No 39, April-June 2003, pages 7-19.

Abstract: Las empresas familiares son iniciadas, con frecuencia,
por un emprendedor, quien a través de un liderazgo muy marcado
hace que la organizacién se desarrolle y crezca a la vez que se
construye una cultura de empresa muy fuerte. Los valores de esta
fuerte cultura instaurada son, por lo general, un reflejo directo del
impulso y orientaciéon emprendedora del fundador.

Miguel Angel Rodriguez - Joan E. Ricart
"Estrategia medioambiental y creacion de valor", Harvard Deusto
Business Review, No 115, July-August 2003, pages 58-69.

Abstract: La finalidad de toda estrategia empresarial es mostrar
hacia donde ha de dirigirse la empresa y de qué manera debe
actuar para conseguir unos resultados superiores sostenibles. En
este sentido, consideramos que incluir el medio ambiente en el
proceso de formulacién estratégica es no solo conveniente, sino
también necesario para la pervivencia de las empresas, y sera
percibido por el conjunto de stakeholders de la empresa como una
apuesta por el éxito, lo que realimentara las probabilidades de
dicho éxito.

Ercilia Garcia Alvarez - Jordi Lopez

"Valores para emprender o valores para continuar. El legado del
fundador a la siguiente generacion familiar”, Iniciativa
Emprendedora, No 39, April-June 2003, pages 29-41.

Abstract: El problema de la sucesion del maximo directivo tiene
una importancia critica. Los resultados de investigacion en el
admbito de la direccion de empresas han constatado la preferencia
por seleccionar a alguien de dentro como futuro sucesor, y en el
caso de la empresa familiar, la preferencia reside en un miembro
de la familia. No obstante, para que la empresa familiar continte
con éxito debe incorporar sucesores que aporten valor mediante
la identificacién de nuevas oportunidades empresariales y el
despliegue de un impulso emprendedor.

Conferences and seminars

Antonio Argandoiia

On July 15-18, attended, in Bilbao, the Fifth International
Symposium on Catholic Social Thought and Management
Education “Business as a calling. The calling of business”, where
he presented the paper "What does being a Catholic add to
business as a vocation?".

Abstract: A businessperson is @ man or woman who leads the
firm’s persons into action to change reality and achieve results
efficiently. Taking this description of the role of the businessperson
as a starting point, in this paper the author discusses the tasks of
the businessperson, the variables that define the state of a
business firm (efficiency, attractiveness and unity), and the firm’s
mission. He then goes on to explain what being a Catholic adds to
all of this, the Christian’s role in the world, and the function of the
Christian businessperson.
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On August 29-31, attended, in Budapest, the Building Ethical
Institutions for Business Conference, organized by EBEN, where
he presented the paper “Economic ethics and institutional
change”.

Abstract: Our economic system, the market economy, is part of a
broader system or “society”. We frequently study the operation of
the market economy as if it were autonomous, even though there
are many complex and mutual relationships between society, the
economic system and the other systems —political, cultural,
religious, legal, etc.— that make up society.

In @ market economy we may identify several components: a frame
or background in which economic activity takes place, a set of ideas
and theories, the values shared by the society, the set of institutions,
norms and rules that control people’s economic behavior, and the
incentives or motivations of the economic agents. The interplay of
these elements defines the operation of a market economy.

Is ethics an institution, or does it belong to the set of values and
ideas? In this paper the author discusses the role of institutions,
norms and rules in society, with special reference to the economic
system, in order to gain insight into the relationship between
institutions and ethics. He studies, first, the concept and features
of social institutions and norms; second, institutional change; and
third, the relationship between ethics and institutions.

On July 31 - August 3, attended, in Seattle, the Society for
Business Ethics Annual Meeting, where he presented the paper
"“On ethical, social and environmental management systems”.

Abstract: There are three types of solutions to the problems
deriving from companies’ ethical, social and environmental
responsibilities: those based on regulation by an authority or
agency; those deigned to create market incentives; and those that
rely on self-regulation by companies themselves. In the specific
field dealth with in this paper, regulation has significant costs and
drawbacks that make it particularly desirable that companies
should set up their own ethical, social and environmental
management systems or programmes. The purpose of this article
is twofold. On the one hand, it explains how implementing
voluntary ethical, social and environmental management systems
or programmes may help to develop and sustain ethical behavior
in organizations, overcoming the conflict between compulsory
regulation and occasional ethical practices. On the other, it shows
what conditions must be met for an ethical management
programme to be effective.

Africa Ariho

On August 1-6, attended, in Seattle, the Academy of
Management Annual Meeting, where she presented the paper
“Strategic alliances as contractual forms".

Abstract: In contrast to prior studies examining strategic alliances
as discrete structural alternatives, in this paper the author
investigates their contractual features. A focus on the contractual
provisions that firms use permits a more fine-grained

understanding of alliance design than is allowed by current
taxonomies of collaborative agreements. The analysis examines the
dimensionality of the contractual complexity construct and uses
transaction cost theory to understand the determinants of firms’
adoption of different contractual provisions for their collaborative
agreements.

The paper was nominated among more than 500 papers for the
BPS Research to Practice Award for its value to managers and
practitioners and was published in the Best Paper Proceedings of
the Academy of Management Meetings.

She also was invited panelist at the Junior Faculty Consortium of
the International Management Division.

Miguel A. Ariiio

On July 5-7, attended, in London, the Global Conference on
Business & Economics, organized by the International Journal
of Business & Economics, where he presented the paper
"Managerial and organizational approaches to face the
requirements of the globalization process”, co-authored by
David Pastoriza.

Abstract: Globalization is a complex phenomenon, an
unconsolidated process in a state of flux. Parallel to the different
"eras” of globalization, different organizational and managerial
models have arisen in the effort to adapt to the demands of a
changing global environment. The current global scenario is
described by Bartlett & Goshal, who present an organizational
solution that fits the new global requirements: the transnational
organization. The aim of this paper is to propose and describe the
“anthropological paradigm” that underlies this organizational
model. The anthropological paradigm is the keystone around
which the transnational company is built, that is, a model of
managing persons based in three parameters: effectiveness,
attractiveness and unity. Without organizational unity, the
transnational company would never develop its full potential.

Manel Baucells

On July 6-10, attended, in Istanbul, the EURO/INFORMS Joint
International Meeting, where he presented the paper “Re-
evaluation of the results by Levy and Levy (2002)", co-authored
by Franz Heukamp.

Abstract: The paper shows that the Levy and Levy (2002) results
are consistent with Cumulative Prospect Theory. Conclusions on
the preference of a specific value function (Markowitz/Prospect
Theory) cannot be drawn based on the experimental results
presented by Levy and Levy. The importance of the probability
weighting function in Prospect Theory is underscored.

Adrian Caldart - Joan Enric Ricart
On August 3-6, attended, in Seattle, the Academy of
Management Annual Meeting, where they presented, in a
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Symposium on “"Democracy in a knowledge economy”, the paper
“Creating corporate advantage in turbulent environments".

Abstract: The paper analyzes the evolution of the corporate
strategy of a car components manufacturer in order to determine
the influence of corporate strategy in a company exposed to a
turbulent environment. The authors find that the corporate level
plays two key roles. First, it sets the pace of the company’s
evolution, alternately shifting the balance of organizational
initiatives between “long jump” and “local search” strategies.
Successful long-jump corporate strategies are carried out through
limited downside strategic initiatives such as real options or
strategic alliances. Corporate strategies based in local search are
chosen in times of stability or economic slowdown. The second
source of corporate advantage is the development of an
organizational architecture that promotes the recombination of
units, and units’ self-organized engagement in intraorganizational
collaboration initiatives.

Juan Ignacio Canales - Joaquim Vila

On August 1-6, attended, in Seattle, the Academy of
Management Annual Meeting, where they presented the paper
"Strategy formation effects on managerial action: Strategy in the
back of your mind".

Abstract: This paper examines the relationship between strategy
formation and managerial action. It focuses on the effects strategy-
making has on middle managers, exploring the factors that make
strategy useful to them. The paper reports on a qualitative case
study at a major Barcelona-based company operating in the
automobile service industry with an aggressive expansion strategy.
This basically exploratory study analyzes the evolution of thirteen
strategic initiatives, building on the Bower-Burgelman model
(Bower, 1970; Burgelman, 1983a). In addition, internal and external
contexts for the evolution of strategic initiatives are examined. Of
particular interest was that strategy-making took place on a stable
participative basis, one outcome of which was the creation of a
shared frame of reference among participating managers. This
frame subsequently provided guidance for carrying out strategic
initiatives, in an induced manner. Its guiding character was enforced
by a legitimizing mechanism. The authors also found that
complementary administrative systems were used to ensure
that strategic conversation took place on an ongoing basis. This
strategic conversation at middle level kept managerial action coupled
with strategy. From this analysis, propositions for future research are
drawn and a revised conceptual framework is presented.

On August 24-26, attended, in Fontainebleau, the Advance in
Strategic Management Conference, organized by INSEAD, on the
theme "Expanding perspectives on the strategy process”, where
they presented the paper "Sequence of thinking and acting in
strategy-making".

Abstract: The paper examines the emergent-deliberate debate in
strategy-making. Thinking and acting are two outstanding features

of this debate. The authors develop a framework to show how
thinking co-evolves with action in a succession of strategic
activities, within an agreed-upon frame of reference. Either mode,
thinking or acting, may enhance the organization’s ability to
achieve change. The framework developed here explains under
what circumstances each of these two modes takes place
throughout the strategy-making process. Both action-thinking
emergent issues as well as thinking-acting deliberate issues
constitute triggering events. Changes in strategic activities are
determined by attention-triggering events, driven by both thinking
and acting.

Pablo Cardona

On August 1-6, attended, in Seattle, the Academy of
Management Annual Meeting, where he presented the following
papers:

"Trust in management: The effect of managerial trusworthy
behavior and reciprocity”

Abstract: This paper studies the antecedents of subordinates’
trust in their leaders (STL). In particular, it focuses on the effects of
managerial trustworthy behavior (MTB) and subordinates’
perceptions of leaders’ trust in them (LTS). A scale of managerial
trustworthy behavior is developed, based on the typology
proposed by Whitener, Brodt, Korsgaard and Werner (1998),
which includes: behavioral consistency, behavioral integrity,
sharing and delegation of control, communication, and
demonstration of concern.

A sample of 109 Spanish middle managers provided data for the
study. The results of the hierarchical regression analysis show that
both MTB and LTS have a significant relationship with STL. Further,
the author studies the effect of reciprocity in the trusting
relationship. He finds that there are significant differences
between subordinates’ trust in management and their perceptions
about superiors’ trust in them.

This paper won the Award for the Best 10 Research Paper
presented at the Academy of Management Conference.

"Outcome-based theory of work motivation”

Abstract: The paper introduces an outcome-based theory of work
motivation. This theory focuses on the individual’s expected
consequences of his or her action. Four different types of expected
consequences, or motives, are identified. These motives lead, in
turn, to four types of motivation: extrinsic, intrinsic, contributive,
and relational. These outcomes are categorized using two criteria:
the perceived locus of causality, which defines the origin of the
motivation, and the perceived locus of consequence, which
defines who receives the consequences of the action. Individuals
generally act based on a combination of extrinsic, intrinsic,
contributive, and relational motivations, each one having a
particular weight. The term “motivational profile” is used to refer
to the particular combination of an individual’s motivations in a
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certain context. Individuals may experience conflict when different
alternatives convey different expected consequences (or motives).
Resolution of conflicts among motives results in motivational
learning. In particular, the resolution of conflicts among motives
of the same type results in calculative learning. On the other hand,
the resolution of conflicts among motives of different types results
in evaluative learning. Evaluative learning implies a change in the
individual's motivational profile.

Ramadn Casadesus-Masanell

On June 30-July 6, attended the 2003 Society for the
Advancement of Economic Theory Conference, held in Rhodes
(Greece), where he presented the paper "Dynamic mixed duopoly:
A model motivated by Linux vs. Windows", co-authored by
Pankaj Ghemawat (Harvard Business School).

Abstract: This paper analyzes a dynamic mixed duopoly in which
a profit-maximizing competitor interacts with a competitor that
prices at zero (or marginal cost), with the cumulation of output
affecting their relative positions over time. The modeling effort is
motivated by interactions between Linux, an open-source
operating system, and Microsoft's Windows in the computer server
segment, and consequently emphasizes demand-side learning
effects that generate dynamic scale economies (or network
externalities). Analytical characterizations of the equilibrium under
such conditions are offered, and some comparative static and
welfare effects are examined.

He presented the same paper: On August 2003 at the Universidad
Internacional Menéndez y Pelayo, “Escuela de Economia de la
Empresa Herbert Simon” in Santander.

Bruno Cassiman

On August 24-26, attended, in Helsinki, the 30th Annual
Conference of the European Association for Research in
Industrial Economics, where he presented the paper "Which firms
have cooperative R&#D agreement with universities".

Abstract: This paper presents an econometric analysis of firm and
industry characteristics conducive to cooperation with universities,
using Community Innovation Survey data for Belgium. The author
finds that large firms are more likely to have cooperative
agreements with universities. These agreements are formed
whenever risk is not an important obstacle to innovation and
typically serve to share costs. Consistent with the open science
paradigm, the author finds no evidence for the importance of the
capacity to appropriate the returns from innovation for explaining
cooperative agreements with universities. It is argued in the paper
that cooperating with universities is complementary to other
innovation activities such as performing own R&D, sourcing public
information and cooperative agreements with suppliers and
customers. Therefore, the decision to cooperate with universities
cannot be analyzed in isolation from the overall innovation
strategy of the firm.

Ercilia Garcia
On June 11-13, attended, in La Londe, Les Maures, Francia, the
30th International Research Seminar in Marketing, where she
presented the paper “Four characters on stage playing three
games: The performing arts consumption in Spain”, co-authored
by Jordi Lopez.

Abstract: There are currently three competing hypotheses about
the symbolic role played by consumption: the distinction effect,
the boundary-effacement effect, and the omnivore effect. The
research design follows another recently proposed alternative view
in which all three effects operate simultaneously but to differing
degrees, and introduces several innovations. The authors find that
in the symbolic space of the Spanish performing arts, the stage has
four characters: sporadic, popular, snob and omnivorous
consumers, playing three symbolic games, namely, boundary-
effacement, omnivore and distinction, but to differing degrees.
The authors also find: 1) weak evidence of a few popular
performing arts events liked by everyone, but not necessarily
lowbrow performances; 2) strong evidence favoring the hypothesis
that consumers from the highest social class consume all arts at
higher rates than everyone else, and 3) moderate evidence that
social classes use the performing arts’ space of consumption to
symbolize status differences.

On June 15-18, attended, in Belfast, the International Council
for Small Business 48th World Conference, where she presented
the paper "Coherence between values and successor
socialization: Facilitating family business continuity”, co-
authored by Jordi Lopez.

Abstract: Successful family business continuity requires raising
potential successors who add future value to the firm by seeking
new opportunities and fostering entrepreneurship. Parties external
to the firm are likely to view succession as a signal about the
institution’s future; this makes CEO succession a critical event for
virtually every organization. In this paper the authors outline a
model that presents the different coherent options of value
transmission and successor socialization that facilitate family
business continuity from first to second generation. The findings
are grounded in combined qualitative and quantitative techniques
from an extensive research project involving in-depth cross-case
analysis. Based on the results, the authors propose issues that
families and practitioners should take into account to maintain
coherence during the succession process. They also point out
possible mismatches by explaining the reasons behind all of them.
Adoption of any given possibility has consequences for the future
continuity and competitiveness of the family business.

Carlos Garcia Pont

On July 5-8, attended, in Monterrey, California, the 45th Annual
Meeting of the Academy of International Business, on the theme
“The power of ideas and international business”, where he
presented the paper “Fighting for power: The strategy of global
MNCs' subsidiaries”, co-authored by Fabrizio Noboa.
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Abstract: The purpose of this paper is to examine the relational
configurations of a subsidiary belonging to a global industry such
as auto components. As global integration pressures are high in
this environment, there are pressures for centralization and some
subsidiaries lose resources and capabilities to headquarters or
other subsidiaries. Consequently, they may fight within the MNC
to maintain control over certain resources and capabilities, mainly
through strong relationships with local suppliers, providers,
customers or other units of the MNC which may acquire global
relevance. While previous studies have identified the significance
of networks as a metaphor to understand MNC structure, the
authors attempt to show how the analysis of a subsidiary’s
networks of contacts can be a useful tool to identify the role the
subsidiary is playing in the multinational as a whole. It proves
useful to apply networks as a tool to proactively develop a
formulated strategy on the part of the subsidiary.

He also acted as Discussant in the session on “Survival, innovation,
and competitiveness through exploration of social context”.

Javier Gomez

On August 3-8, attended, in Los Angeles, the XVIII Congress on
the Enlightenment, UCLA, where he presented the paper
“Exchange rate behavior and exchange rate puzzles: Why the
18th century might help”, co-authored by Rafael Torres and
Fernando Pérez de Gracia (University of Navarra).

Abstract: This paper analyzes the behavior of exchange rates in
Spain during the 18th century. The authors briefly explain how
the ,exchange rate was determined, with special emphasis on the
economic context, especially as regards the relationships between
Spain and Great Britain. They postulate that the exchange rate
during the 18th century was mostly a market rate, that is, the result
of market forces. They then assess the extent to which the exchange
rate responded to market fundamentals by testing the purchasing
power parity (PPP) hypothesis and partial versions of the monetary
model of exchange rate determination. The results suggest that the
PPP hypothesis held throughout the century, with the exchange rate
tracking quite closely the behavior of inflation differentials.
Deviations from PPP seem to appear at the end of the century, due
mostly to changes in the real exchange rate caused by the bilateral
trade balance between Spain and Great Britain.

On August 19-24, attended, in Stockholm, the 2003 Meeting of
the European Economic Association, where he presented the
paper “The informational content of the spread and other
financial variables in Europe: Could the last ‘recession’ have been
predicted?”.

Abstract: In this paper the author analyzes the predictive power of
the term spread of interest rates and of other financial variables
concerning future output. Using a recession indicator to proxy for
output, examines the predictive power of term spreads in a set of
ten European countries and the US. The results show how domestic
spreads can be used to predict future recessions in the US, Belgium,

France and the UK. International spreads also contain information
about future activity. In particular, German spreads anticipate
activity in Italy and Spain, whereas US spreads have predictive
power over output in Germany, Ireland and Sweden in the short
run, as well as in Spain and Italy in the longer run. Other financial
variables seem to have very little information.

Jordi Gual

On July 24-25, attended, in Santiago de Chile, the VI Cumbre de
Reguladores y Operadores de Telecomunicaciones REGULATEL-
AHCIET, where he presented the paper “Telecomunicaciones: Los
fundamentos de la recuperacion”

Abstract: En esta ponencia se argumenta que las tecnologias de la
informacion y la comunicacion van a ser claves en la recuperacion
econdmica internacional, puesto que son fundamentales para la
eficiencia empresarial y el crecimiento econémico, y ademas, el
exceso de inversién en el sector ya empieza a ser historia. Se
muestra también que si la banda ancha ha de ser el motor del
sector, la clave es no penalizarla a nivel regulatorio, asi como
permitir la coordinacién y la interoperabilidad (en redes y sistemas).
Por ultimo, una de las conclusiones fundamentales es que no existe
un Unico modelo de negocio en el sector, pero en cualquier caso se
debe evitar, con la ayuda del marco legal, la “granelizacion”
del mismo.

On August 23-24, attended, in Helsinki, the 74th European
Regional Conference, organized by the International
Telecommunications Society, where he presented the paper
“Telecommunications Policies: Determinants and Impact”, co-
authored by Francesc Trillas.

Abstract: This paper presents new data, in the form of four
indices, on liberalization policies and the independence of
regulators for a cross-section of countries. These indices are
combined with a comprehensive set of performance, institutional
and political data to analyze both the determinants and the impact
of telecommunications policies. The authors find that liberalization
policies are negatively associated with the degree to which
countries have an interventionist tradition, but not with the
partisan ideology of reforming countries per se. They also find that
countries where the institutional endowment constrains less the
behavior of the executive bodies, and countries with a stronger
incumbent, are more prone to create truly independent regulatory
agencies. There is weak evidence that the creation of independent
regulatory agencies has a positive effect on network penetration
when the endogeneity of regulatory independence is taken into
account.

Franz Heukamp

On July 6-10, attended, in Istanbul, the EURO/INFORMS Joint
International Meeting, where he presented the paper “Stochastic
dominance and cumulative prospect theory: Theory and
experiments”, co-authored by Manel Baucells.

o]
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Abstract: Stochastic dominance definitions are a useful tool to
draw qualitative conclusions in economics of information, finance,
and decision analysis. They are also a guideline for designing
experiments that test qualitative features of individual preferences.
Based on recent theoretical and empirical results about the
significance of Cumulative Prospect Theory (CPT), the authors
define RW_{c}-SD, an extended notion of stochastic dominance
that captures both the reflection effect (R) and an empirically
relevant class of probability weighting functions. A second
definition of stochastic dominance (R*WA{d}-SD) for preferences
with reverse reflection effect (R*) (Markowitz 1952) is presented.
Using these definitions, the authors empirically discriminate
between two competing explanations of behavior under risk,
namely, CPT and Markowitz. Their experiments reject the reverse
reflection effect recently advocated by Levy and Levy (2002a) and
offer insight into the relevance of the weighting function in
empirical research on choice under risk. An additional definition of
stochastic dominance that embodies loss aversion, an important
feature of CPT, is presented.

This paper won the Decision Analysis Student Paper Award 2003.
The Student Paper Competition Award is given annually to the
best decision analysis paper by a student author, as judged by a
panel of the Decision Analysis Society of INFORMS.

Johanna Mair
On August 1-6, attended, in Seattle, the Academy of
Management Annual Meeting, where she presented the
following papers:

“Social entrepreneurship: How intentions to create a social
enterprise get formed"

Abstract: Social entrepreneurship has aroused increasing interest
among scholars, yet we still know relatively little about the
particular dynamics and processes involved. This paper aims at
contributing to the field of social entrepreneurship by clarifying key
elements, providing working definitions, and illuminating the
social entrepreneurship process. In the first part of the paper we
review the existing literature. In the second part we develop a
model on how intentions to create a social venture —the tangible
outcome of social entrepreneurship— get formed. Combining
insights from traditional entrepreneurship literature and anecdotal
evidence in the field of social entrepreneurship we propose that
behavioral intentions to create a social venture are influenced, first,
by perceived social venture desirability, which is affected by
attitudes such as empathy and moral judgment; and second, by
perceived social venture feasibility, which is facilitated by social
support and self-efficacy beliefs.

"The emergence of social enterprises and their place in the new
organizational landscape”

Abstract: Recent dynamics in the social and economic
environment have facilitated the emergence of new-hybrid-

organizational forms, a phenomenon that has been frequently
associated with the blurring of boundaries among the for-profit,
public and nonprofit sector. Focusing on social enterprises, a
particular type of hybrid organizations emerging in the nonprofit
sector, this paper suggests that the appearance of hybrid
organizational forms triggers behavioral changes at the micro —i.e.
organizational- level, but hardly affects sector boundaries. The
paper offers a fresh conceptualization of social enterprises, and
furthermore presents an original way to classify traditional and
new organizational forms according to economic, public and social
authority. The new organizational landscape is illustrated.

Domenec Melé

On July 28-30, attended the Symposium on Business Ethics
Scholarship and Teaching in Catholic Environments, hosted by
the University of Notre Dame, Mendoza College of Business,
where he presented the paper “Business ethics and wealth
creation: Is there a Catholic deficit? A response to G. Enderle”.

Abstract: In response to G. Enderle’s paper on wealth creation,
the author emphasizes Professor Enderle’s differentiation between
public and private goods, the distinction between wealth creation
and acquisition, accumulation and possession of wealth, and his
“dynamic concept” of wealth creation. Regarding Professor
Enderle’s observations concerning a supposed deficit with respect
to business ethics and wealth creation in the Catholic tradition, the
author formulates some objections and clarifications in his five
criticisms: failure to fully articulate the notion of the common
good; criticism and condemnation of wealth; an attitude of
suspicion towards making money; a view of wealth creation as a
secondary good; and fighting against poverty only through wealth
redistribution measures.

On July 31-August 3, attended, in Seattle, the 2003 Annual
Meeting of the Society for Business Ethics, where he presented
the paper “Shareholders vs. stakeholder normative theories: A
relational analysis".

Abstract: The debate between normative shareholder and
stakeholder theories of management has been going on for years,
but is still far from over. This paper is intended to clarify this debate
by presenting a systematic relational analysis of the concepts
"Business Corporation” and “Business in Society”, which underlie
both shareholder and stakeholder theories. The relational analysis
is carried out using Donati's AGIL Scheme, a revised formulation
derived from a method originally proposed by T. Parsons. Using
Donati's Scheme, each concept studied has four relational
dimensions. The concept of Business in Society has the following
four dimensions: 1) legitimacy; 2) purpose of business in society;
3) contribution of business to society, and 4) standards for business
in society. These four dimensions are used to analyze the two
theories at issue. Although there is an extensive literature on these
normative theories and most of the dimensions, or parts of them,
have already been discussed, there has nevertheless been very little
research on the interconnection among the dimensions. The
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author therefore suggests moving torwards a more comprehensive
understanding of the Business Corporation in Society by using a
relational analysis of these concepts, as presented in this paper.

On August 3-6, attended, in Seattle, the Academy of
Management Annual Meeting, where he presented the following
papers:

“Integrating  Christian  spirituality into transactional,
transformational and transcending leadership”

Abstract: Over the last few decades a set of leadership theories
has emerged that focuses more on the nature of the relationship
between the leader and his/her followers than on factors relating
to the features of the leader or situation. Although different
approaches based on relationships have been proposed, most of
them can be grouped in three forms: ‘Transactional Leadership’,
‘Transformational Leadership’ and ‘Transcending Leadership’. A
complete ‘Relational Leadership’, which includes all of these forms,
can be reinforced by including an appropriate spirituality. This
paper firstly discusses the main characteristics of these forms of
“Relational Leadership” and their openness to ethics and
spirituality. Secondly, some aspects of Christian spirituality which
can be integrated into Relational Leadership are examined.
Willingness and a disposition to fairness fit in with Transactional
Leadership; a calling for conversion and personal growth
(perfection) has a lot to do with Transformational Leadership.
Furthermore, Christian spirituality provides a transformational
leader with the values required for this kind of leadership. Finally,
Christian spirituality, in which care and service are crucial,
reinforces Transcending Leadership, since in this form of leadership
the leader transcends his or her self-interest in favor of others.

“Ethics in management: Exploring the contribution of Mary
Parket Follett"

Abstract: Although Mary Parker Follett never wrote on now
familiar topics such as Ethics in Management or Business Ethics,
nevertheless there are some implicit and even explicit references to
these topics to be found in her thought. Moreover, underlying her
whole approach to business and management are concepts that
have a lot to do with ethics. Follett calls for the integration of
ethics in management and argues that the manager has to accept
ethical standards established by professional management
associations. She is aware of the contribution of business
management to individual development, the welfare of society
and culture. She also adopts a seminal approach to stakeholder
theory. Her concept of ethics is related to her dynamic vision of the
individual and society. It overcomes subjectivism and the narrow
view of an individualistic ethics, but it is not an ethics rooted in
either human virtues or a rational search for human excellence.

On August, 29-31, attended, in Budapest, the 716th EBEN
Conference, on the theme "Building ethical institutions for
business”, where he presented the following papers:

“Corporate ethical policies in large corporations in Spain, Argentina
and Brazil", co-authored by P. Debeljuh and M. C. Arruda.

Abstract: This paper examines the status of Corporate Ethical
Policies (CEP) in large companies in Argentina, Brazil and Spain,
with a special emphasis on Corporate Ethics Statements (CES) or
documents that define the firm's philosophy, values and rules of
conduct. It is based on a survey of the 500 largest companies in
these three countries.

The findings reveal many similarities among companies in all three
countries. Most take ethics into account in business and have
adopted some kind of formal or informal ethical policies. Whether
or not they have a CES, companies agree on the need to take
ethical conduct into account in the selection, appraisal and
promotion of personnel as a relevant ethical policy. There is an
increasing tendency to implement formal corporate ethics
documents. These documents are perceived, first, as an aid for
developing corporate culture. The philosophical foundation of
these documents lies mainly in human virtues, generally accepted
social values and universal ethical principles. Most respondents
believe that the primary responsibility for ethical issues in the
company lies with the CEO. Lastly, the authors find that
the companies that make the most effort to communicate and
implement CES tend to have two or more formal ethics
documents.

The main differences between the three countries lie in the relative
importance given to certain aspects, such as avoiding misco